TOTAL PERSON-VISITS BY CANADIANS TO MINNESOTA, 2005 - 2012

Source: Statistics Canada

*** REVISED ***

TOTAL PERSON-VISITS

2005 2006 [06Ch05-6 | 2007 [06Ch06-7 | 2008 |%6Ch07-8 | 2009 |06Ch08-9 | 2010 [06Ch9-10| 2011  [06Ch10-11| 2012 |%Chi1-12
PROVINCE OF RESIDENCE : 2,497,500 2,644,100  5.9%| 2,654,100  0.4%| 2,778,800  4.7%| 2,343,800 -15.7%| 2,956,500 26.1%| 3,029,300 2.5%| 2,927,000(  -3.4%
NEWFOUNDLAND 1,400 1,100| -21.4% 800| -27.3% 1,600| 100.0% 1,400| -12.5% 700( -50.0% 2,500\ 257.1% 2,200|  -12.0%
PRINCE EDWARD ISLAND 100 3,200 2,600
NOVA SCOTIA 3,000 1,200| -60.0% 1,900 58.3% 4,800| 152.6% 1,600| -66.7% 600| -62.5% 5500\ 816.7% 3500\  -36.4%
NEW BRUNSWICK 3,000 2,300 -23.3% 1,600 -30.4% 4,600| 187.5% 4,400|  -4.3% 3,600 -18.2% 3500|  -2.8% 5600|  60.0%
QUEBEC 17,300 14,100( -18.5% 14,900  5.7% 9,800| -34.2% 8,900| -9.2% 15,700  76.4% 14,200  -9.6% 14,200 0.0%)
ONTARIO 1,788,200  1,917,700|  7.2%| 1,952,300|  1.8%| 2,043900|  4.7%| 1,716,800 -16.0%| 2,196,700| 28.0%| 2,270,000 3.3%| 2,179,200  -4.0%
MANITOBA 549,000 577,000(  5.1% 552,200  -4.3% 576,200  4.3% 470,300 -18.4%| 606,400 28.9%| 601,400  -0.8%| 579,800  -3.6%)
[SASKATCHEWAN 27,800 27,700|  -0.4% 30,900|  11.6% 34,600 12.0% 33,800 -2.3% 31,300  -7.4% 33,000 5.4% 41,400 25.5%
ALBERTA 77,000 83,500|  8.4% 75,800|  -9.2% 73,300  -3.3% 72,700 -0.8% 70,600  -2.9% 64,300  -8.9% 63,000  -2.0%
BRITISH COLUMBIA 30,600 18,100( -40.8% 22,400|  23.8% 28,900|  29.0% 31,200(  8.0% 28,300  -9.3% 28,300 0.0% 33,400  18.0%,
YUKON / N.W.T. 200 1,500 650.0% 1,400  -6.7% 1,200 -14.3% 2,800| 133.3% 2,400| -14.3% 3,600|  50.0% 2,100\  -41.7%
MAIN TRIP REASON : 2,497,500 2,644,100  5.9%| 2,654,100  0.4%| 2,778,800  4.7%| 2,343,800| -15.7%| 2,956,500 26.1%| 3,029,300 2.5%| 2,927,000|  -3.4%
MEETINGS 123,600 146,800|  18.8% 147,100 0.2% 138,500  -5.8% 120,500| -13.0%|  139,400| 15.7%| 143,300 2.8%|  124,400| -13.2%
[CONVENTION, CONFER,,
TRADE SHOW,SEMINAR 21,100 35,600| 68.7% 32,300| -9.3% 30,200|  -6.5% 27,900  -7.6% 31,800 14.0% 35,600  11.9% 26,700  -25.0%,
OTHER WORK 28,800 26,500|  -8.0% 29,500  11.3% 24,500( -16.9% 18,000 -26.5% 17,200  -4.4% 22,600  31.4% 21,800  -3.5%
HOLIDAY, VACATION 1,247,700  1,321,400|  59%| 1,356,600|  2.7%| 1,503,900| 10.9%| 1,243,600 -17.3%| 1,679,000\ 35.0%| 1,637,200(  -2.5%| 1,623,400  -0.8%
VISITS FRIENDS OR RELATIVES 273,300 286,600  4.9% 281,700  -1.7% 283,100  0.5% 267,300 -5.6%| 282,400  5.6%| 304,600 7.9%|  289,000(  -5.1%
VISIT SECOND HOME,
COTTAGE, CONDO 3,900 6,600|  69.2% 6,300  -4.5% 5,100 -19.0% 4,300 -15.7% 5700  32.6% 7,800  36.8% 8,100 3.8%
[ATTEND EVENTS,
[ATTRACTIONS 88,000 75,500(  -14.2% 92,700  22.8% 99,700  7.6% 97,800  -1.9% 98,200(  0.4% 97,900  -0.3%|  127,300|  30.0%
PERSONAL (MEDICAL,
WEDDING, ETC) 23,500 31,400|  33.6% 22,800( -27.4% 14,100 -38.2% 17,700  25.5% 26,100  47.5% 32,100  23.0% 29,100  -9.3%,
TRANSIT TO / FROM OTHER
PARTS OF CANADA 47,700 49,300|  3.4% 45100|  -8.5% 47,800 6.0% 42,300| -11.5% 53,500  26.5% 62,300|  16.4% 58,800  -5.6%
EDUCATIONAL STUDY 6,200 3,600 -41.9% 4,700 30.6% 7,500 59.6% 6,400( -14.7% 4,600 -28.1% 12,700 176.1% 5500| -56.7%
SHOPPING 40,800 30,500( -25.2% 41,500|  36.1% 50,300|  21.2% 48,500|  -3.6% 45000|  -7.2% 91,500 103.3% 73,500 -19.7%
OTHER 371,500 399,800 7.6% 363,800  -9.0% 357,000  -1.9% 288,400 -19.2%| 357,000 23.8%| 361,000 11%| 324,300 -10.2%
COMMUTING TO WORK 33,100 32200(  -2.7% 49,600(  54.0% 41,800| -15.7% 22,500 -46.2% 32,700|  45.3% 30,000  -8.3% 32,300 7.7%
NOT STATED 188,400 198,200(  5.2% 180,200  -9.1% 175300  -2.7% 138,600 -20.9%| 183800 32.6%| 190,800 38%| 182,800  -4.2%
[TRANSPORTATION MODE OF
ENTRY : 2,497,500 2,644,100  5.9%| 2,654,100 0.4%| 2,778,800 4.7%| 2,343,800 -15.7%| 2,956,500 26.1%| 3,029,300 2.5%| 2,927,000 -3.4%
AuTO 2,206,300| 2,387,600  8.2%| 2,392,000  0.2%| 2,548,000  6.5%| 2,151,200| -15.6%| 2,749,600 27.8%| 2,818,900 25%| 2,697,700  -4.3%
PLANE 100,700 95,000(  -5.7% 104,100|  9.6% 100,800  -3.2% 79,900( -20.7% 86,900|  8.8% 88,200 1.5% 96,000 8.8%)
BUS 142,400 109,900| -22.8% 114,900|  4.5% 89,500( -22.1% 73,800| -17.5% 72,600  -1.6% 81,700  12.5% 77,000 -5.8%
BOAT 200 500| 150.0%
OTHER 20,600 19,100  -7.3% 20,700 8.4% 15,200( -26.6% 14,200  -6.6% 15200(  7.0% 17,900  17.8% 17,800 -0.6%,
DIRECT FROM OVERSEAS 3,600 1,000 -72.2% 1,300  30.0% 900| -30.8% 800( -11.1% 600 -25.0% 1,200|  100.0% 1100  -8.3%
VIA USA 23,900 31,500| 31.8% 21,100 -33.0% 24,300  15.2% 23500(  -3.3% 31,500 34.0% 21,600  -31.4% 37,400  73.1%
TRAVELLING PARTY SIZE : 2,497,500 2,644,100  5.9%| 2,654,100  0.4%| 2,778,800  4.7%| 2,343,800 -15.7%| 2,956,500 26.1%| 3,029,300 2.5%| 2,927,000|  -3.4%
1 PERSON 434,700 479,200 10.2% 498,500 4.0% 532,100  6.7% 448,900 -15.6%| 601,400 34.0%| 606,400 0.8%|  579,800|  -4.4%
2 PERSONS 1,110,500  1,176,600|  6.0%| 1,171,200| -0.5%| 1,252,100|  6.9%| 1,099,700 -12.2%| 1,330,700 21.0%| 1,389,600 4.4%| 1,386,300  -0.2%)
3 PERSONS 307,200 334,700(  9.0% 379,600 13.4% 385,800  1.6% 300,700 -22.1%| 376,300 25.1%| 421,200  11.9%| 356,700 -15.3%)
4 PERSONS 346,600 355,400 2.5% 306,200( -13.8% 312,200  2.0% 272,300 -12.8%| 363,400 335%| 337,100  -7.2%| 339,800 0.8%)
5 - 9 PERSONS 270,300 274300 15% 278,100  1.4% 280,300  0.8% 206,600 -26.3%| 257,700 24.7%| 258,000 0.1%| 249,100  -3.4%
10 + PERSONS 28,300 23,900( -15.5% 20,400( -14.6% 16,400 -19.6% 15,600  -4.9% 27,100  73.7% 17,100  -36.9% 15,200  -11.1%)
[SURVEY QUARTER : 2,497,500 2,644,100  5.9%| 2,654,100  0.4%| 2778800  4.7%| 2,343,800 -15.7%| 2,956,500 26.1%| 3,029,300 2.5%| 2,927,000  -3.4%
1ST. QUARTER 542,600 605,400  11.6% 557,100  -8.0% 621,700  11.6% 531,900\ -14.4%|  586,000| 10.2%|  662,600|  13.1%| 670,600 1.2%)
2ND. QUARTER 568,800 606,200  6.6% 593,900  -2.0% 682,900  15.0% 523,900\ -23.3%|  717,700| 37.0%| 748,100 4.2%| 708,600  -5.3%
3RD. QUARTER 853,500 897,800  5.2% 848,100  -5.5% 893,400  5.3% 729,900 -18.3%| 1,027,400 40.8%| 991,100  -35%| 901,300  -9.1%)
[4TH. QUARTER 532,700 534,600  0.4% 655,000 22.5% 580,800| -11.3% 558,000| -3.9%|  625300| 121%| 627,500 0.4%| 646,500 3.0%)
VISIT DURATION : 2,497,500 2,644,100  5.9%| 2,654,100  0.4%| 2778800  4.7%| 2,343,800 -15.7%| 2,956,500 26.1%| 3,029,300 2.5%| 2,927,000  -3.4%
[SAME DAY VISITS 1,904,600  2,030,200|  6.6%| 2,081,200|  25%| 2,169,100|  4.2%| 1,799,400 -17.0%| 2305100 28.1%| 2,353,400 2.1%| 2,230,600  -5.2%
1 NIGHT 171,400 214,600  25.2% 174,800| -18.5% 179,900|  2.9% 154,800| -14.0%|  185300| 19.7%| 188,000 15%|  183500|  -2.4%
2 NIGHTS 231,600 200,700( -13.3% 181,900  -9.4% 211,900  16.5% 180,900 -14.6%|  225300| 245%| 252,200 11.9%|  235300|  -6.7%
3 NIGHTS 86,200 96,300|  11.7% 104,000  8.0% 95,800  -7.9% 109,200| 14.0%|  121,900| 11.6%| 130,400 7.0%| 158,900  21.9%
4 - 6 NIGHTS 60,700 80,800| 33.1% 81,000  0.2% 98,900  22.1% 71,200( -28.0% 90,700|  27.4% 73,700  -18.7% 81,400  10.4%
7 - 9 NIGHTS 18,100 15,700( -13.3% 20,300|  29.3% 14,900( -26.6% 16,500 10.7% 18,800  13.9% 19,100 1.6% 27,000  41.4%
10-13 NIGHTS 13,600 3300 -75.7% 7,000 112.1% 5.400| -22.9% 10,400  92.6% 8,600| -17.3% 7100|  -17.4% 6100| -14.1%
14-16 NIGHTS 6,100 2,100 -65.6% 2300(  9.5% 1,600| -30.4% 200 -87.5% 200 0.0% 2,000|  900.0% 1900  -5.0%
17-20 NIGHTS 4,200 200| -95.2% 400( 100.0% 200| -50.0% 500| 150.0%
21-30 NIGHTS 900 1200 1000 -16.7% 500 -50.0% 500 0.0% 2,700  440.0% 400|  -85.2%
31-59 NIGHTS 200 200 100| -50.0% 600 1,900| 216.7%
60 + NIGHTS 100
DURATION (IN VISIT-NIGHTS) : 1,663,200 1,476,800 -11.2%|  1,517,400|  2.7%| 1,564,600 3.1%| 1,448,500 -7.4%| 1,679,000 15.9%| 1,789,800 6.6%| 1,879,800 5.0%
1 NIGHT 171,400 214,600  25.2% 174,800| -18.5% 179,900|  2.9% 154,800| -14.0%|  185300| 19.7%| 188,000 15%|  183500|  -2.4%
2 NIGHTS 463,100 401,400(  -13.3% 363,900  -9.3% 423,900  16.5% 361,800 -14.6%| 450,600 24.5%| 504,400  11.9%| 470,600  -6.7%)
3 NIGHTS 258,700 288,800  11.6% 311,900(  8.0% 287,300  -7.9% 327,600 14.0%| 365,600 11.6%| 391,300 7.0%|  476700|  21.8%
4 - 6 NIGHTS 287,500 379,700  32.1% 369,300  -2.7% 443,100  20.0% 335,700 -24.2%| 421,200 25.5%| 340,600 -19.1%| 374,900  10.1%)
7 - 9 NIGHTS 134,900 119,200| -11.6% 152,800|  28.2% 112,700 -26.2% 126,700| 12.4%|  149,200| 17.8%| 155,400 4.2%| 206,500  32.9%)
10-13 NIGHTS 143,400 33,600 -76.6% 76,100 126.5% 60,300( -20.8% 112,400  86.4% 94,000| -16.4% 77,000  -18.1% 66,200  -14.0%,
14-16 NIGHTS 89,900 30,100 -66.5% 32,600  8.3% 22,600( -30.7% 3,100| -86.3% 3.400|  9.7% 31,300 820.6% 29,700 -5.1%
17-20 NIGHTS 83,800 2,800 -96.7% 7,900| 182.1% 3,700| -53.2% 9,700| 162.2%
21-30 NIGHTS 24,100 28,200 22,800( -19.1% 10,200( -55.3% 9,600  -5.9% 65,500 582.3% 9,900|  -84.9%
31-59 NIGHTS 6,600 8,400 6,300| -25.0% 36,300 61,700  70.0%,
60 + NIGHTS 6,400
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TOTAL PERSON-VISITS

2005 2006 [06Ch05-6 | 2007 [06Ch06-7 | 2008 |%6Ch07-8 | 2009 |06Ch08-9 | 2010 [06Ch9-10| 2011  [06Ch10-11| 2012 |%Chi1-12
SPENDING IN U.S. (8) : 204,350,700 248,908,700  21.8%| 277,523,200| 11.5%| 284,422,100  2.5%| 228,064,700| -19.8%| 325,179,100  42.6%| 338,282,100 4.0%| 359,281,000 6.2%
MINNESOTA 204,350,700| 248,908,700|  21.8%| 277,523,200 11.5%| 284,422,100|  2.5%| 228,064,700| -19.8%| 325,179,100|  42.6%| 338,282,100 4.0%| 359,281,000 6.2%)
VISIT SPENDING RANGE : 2,497,500 2,644,100  5.9%| 2,654,100  0.4%| 2778800  4.7%| 2,343,800 -15.7%| 2,956,500 26.1%| 3,029,300 2.5%| 2,927,000|  -3.4%
NO VISIT SPENDING 537,500 532,500  -0.9% 535,300  0.5% 515,700  -3.7% 439,400 -14.8%| 560,700 27.6%| 538,700  -3.9%| 523,500  -2.8%)
LESS THAN $50 803,000 817,300  1.8% 837,100  2.4% 876,800  4.7% 789,700| -9.9%|  916,600| 16.1%| 893,200  -2.6%|  836,200|  -6.4%
$50 - $199 574,400 626,100  9.0% 639,400  2.1% 679,100  6.2% 568,500 -16.3%| 721,100 26.8%| 768,800 6.6%| 763,200  -0.7%
5200 - $299 129,100 165,900  28.5% 146,900| -11.5% 160,400  9.2% 110,700| -31.0%|  168,300| 52.0%| 166,600  -1.0%|  154700|  -7.1%
$300 - $499 159,300 170,000|  6.7% 132,400 -22.1% 181,700  37.2% 132,200| -27.2%|  165000| 24.8%| 199,000  20.6%|  164,800| -17.2%
$500 - $699 80,200 85,000(  6.0% 83,400  -1.9% 86,100(  3.2% 64,400 -252%|  110,800| 72.0%| 116,200 4.9%| 108,000  -7.1%)
$700 - $999 79,900 100,500  25.8% 75,800(  -24.6% 79,400 4.7% 76,500  -3.7% 97,800| 27.8%|  111,100|  13.6%| 103,800  -6.6%
51,000 - $1,999 90,000 102,500  13.9% 134,600|  31.3% 128,300  -4.7% 121,500| -5.3%|  139,200| 14.6%| 171,400  23.1%|  191,000|  11.4%
52,000 - $3,999 39,000 38,600  -1.0% 54,000  39.9% 62,800  16.3% 33,100( -47.3% 56,500  70.7% 55400  -1.9% 70,400 27.1%
54,000 - $5,999 3,100 2,500 -19.4% 12,000( 380.0% 4,700|  -60.8% 4,100| -12.8% 8,000 95.1% 7500|  -6.3% 7,800 4.0%
56,000 - $7,999 2,100 600( -71.4% 1500| 150.0% 1000| -33.3% 2900| 190.0% 10,200 251.7% 500 -95.1% 2,700  440.0%
$10,000 OR MORE 2,300 1,500( -34.8% 2,700|  80.0% 700 -74.1% 2,200 214.3% 900  -59.1% 800 -11.1%,
[ACCOMMODATION TYPES
(PERSON-VISITS): 2,497,500 2,644,100  5.9%| 2,654,100  0.4%| 2,778,800|  4.7%| 2,343,800 2,956,500 26.1%| 3,029,300 2.5% -3.4%)
NO ACCOMMODATION
REPORTED 1,952,300 2,086,800|  6.9%| 2,136500|  2.4%| 2,224600|  4.1%| 1,856,700 -16.5%| 2,377,200| 28.0%| 2,409,300 1.4%| 2,273,800  -5.6%
HOTEL ONLY 293,600 320,000  9.0% 263,100| -17.8% 278,500  5.9% 243,000 -12.7%| 319,900 31.6%| 339,100 6.0%| 383,100 13.0%
MOTEL ONLY 74,700 71,800  -3.9% 69,800  -2.8% 80,200  14.9% 69,900( -12.8% 67,700  -3.1% 73,700 8.9% 73,500  -0.3%,
HOME OF FRIENDS OR
RELATIVES ONLY 57,000 51,500  -9.6% 49,500  -3.9% 52,200(  5.5% 45,400( -13.0% 43,100  -5.1% 68,700  59.4% 61,700  -10.2%
CAMPING OR TRAILER PARK
ONLY 38,700 34,600 -10.6% 36,100(  4.3% 37,500(  3.9% 36,400  -2.9% 40,400  11.0% 37,700  -6.7% 30,600  -18.8%,
COTTAGE OR CABIN ONLY 1,400 5,400 285.7% 8400| 55.6% 9,300| 10.7% 6,800| -26.9% 8400 23.5% 12,900  53.6% 3.900| -69.8%
OTHER ONLY 19,900 14,200 -28.6% 18,100  27.5% 235500  29.8% 17,400 -26.0% 25,700  47.7% 19,800  -23.0% 20,600 4.0%
HOTEL & MOTEL 30,700 25,900( -15.6% 36,300  40.2% 44,100  21.5% 35,000( -20.6% 40,100  14.6% 35,700  -11.0% 41,200  15.4%
HOTEL & HOME OF FRIENDS
OR RELATIVES 1,600 4,600 187.5% 4,100| -10.9% 6,500|  58.5% 6,400|  -15% 7.000|  9.4% 3300| -52.9% 12,900(  290.9%
MOTEL & HOME OF FRIENDS
OR RELATIVES 10,900 13,100  20.2% 13,400  2.3% 9,700| -27.6% 11,700  20.6% 11,100(  -5.1% 12,400  11.7% 10,900  -12.1%,
[OTHER COMBINATIONS OF
Two TYPES 12,900 15,300  18.6% 12,700 -17.0% 11,000 -13.4% 13,100 19.1% 13,600  3.8% 14,900 9.6% 13,200  -11.4%
[A COMBINATION OF THREE OR
MORE TYPES 3,900 700( -82.1% 6200| 785.7% 1600| -74.2% 2000|  25.0% 2,200|  10.0% 1,800| -18.2% 1,700  -5.6%
SEX OF TRAVELLER : 2,497,500 2,644,100  5.9%| 2,654,100  0.4%| 2,778,800  4.7%| 2,343,800 -15.7%| 2,956,500 26.1%| 3,029,300 2.5%| 2,927,000  -3.4%
NOT STATED/ EXCLUDED ON
S.D, AUTO 1,676,200 1,835,000(  9.5%| 1,877,800|  2.3%| 1962400  4.5%| 1613900 -17.8%| 2106900\ 30.5%| 2,095500|  -0.5%| 1,942,600  -7.3%
MALE 373,900 366,400|  -2.0% 362,700  -1.0% 376,500  3.8% 343,400 -8.8%| 405,200 18.0%| 427,400 55%| 457,900 7.1%)
FEMALE 447,400 442,600|  -1.1% 413,500  -6.6% 440,000 6.4% 386,400 -12.2%| 444,300 15.0%| 506,400  14.0%| 526,500 4.0%
AGE OF TRAVELLER : 2,497,500 2,644,100  5.9%| 2,654,100  0.4%| 2,778,800  4.7%| 2,343,800 -15.7%| 2,956,500 26.1%| 3,029,300 2.5%| 2,927,000  -3.4%
NOT STATED/ EXCLUDED ON
S.D. AUTO 1,676,200 1,835,000(  9.5%| 1,877,800|  23%| 1962400  4.5%| 1613900 -17.8%| 2106900\ 30.5%| 2,095500|  -0.5%| 1,942,600  -7.3%
UNDER 2 YEARS 6,600 7,000 6.1% 8,600| 22.9% 7.800|  -9.3% 6,500| -16.7% 6.900|  6.2% 7.600|  10.1% 6,400| -15.8%
27011 60,600 47,600( -21.5% 39,700( -16.6% 44,600 12.3% 40,600  -9.0% 50,000  23.2% 44,700 -10.6% 50,400  12.8%
1270 14 27,200 24,900  -8.5% 20,600( -17.3% 22,800  10.7% 17,200( -24.6% 20,300 18.0% 20,700 2.0% 23,900  15.5%
15 7O 19 28,600 26,700  -6.6% 32,100  20.2% 39,300  22.4% 26,600 -32.3% 25800  -3.0% 32,900  27.5% 25400  -22.8%
2070 24 19,900 22,200  11.6% 29,800  34.2% 20,500( -31.2% 17,400 -15.1% 19,600  12.6% 27,800  41.8% 34,300  23.4%
257034 62,300 67,000(  7.5% 72500(  8.2% 56,700 -21.8% 55,900  -1.4% 70,600  26.3% 66,500  -5.8% 70,900 6.6%)
3570 44 115,700 112,400  -2.9% 104,700|  -6.9% 110,600\  5.6% 90,400( -18.3% 88,300| -2.3%|  108500|  22.9%|  108,000(  -0.5%
45 7O 54 162,700 160,800  -1.2% 147,100|  -8.5% 155200|  5.5% 132,300 -14.8%| 142,000  7.3%| 144,800 2.0%| 157,100 8.5%)
55 TO 64 172,500 192,400  11.5% 171,300 -11.0% 199,200  16.3% 171,900 -13.7%|  211,400| 23.0%| 252,600 19.5%|  278,000|  10.1%
65 70 74 117,500 108,100  -8.0% 117,600|  8.8% 127,900|  8.8% 138,100  8.0%|  170,300| 23.3%| 172,300 12%| 176,900 2.7%)
75 AND OVER 47,600 40,000(  -16.0% 32,300 -19.3% 31,700(  -1.9% 33,000(  4.1% 44,400 34.5% 55,300  24.5% 53,000  -4.2%
COMPOSITION OF
[TRAVELLING PARTY : 2,497,500 2,644,100  5.9%| 2,654,100  0.4%| 2778800  4.7%| 2,343,800 -15.7%| 2,956,500 26.1%| 3,029,300 2.5%| 2,927,000  -3.4%
NOT STATED/ EXCLUDED ON
S.D, AUTO 1,676,200  1,835,000(  9.5%| 1,877,800|  23%| 1962400  4.5%| 1613900 -17.8%| 2106900\ 30.5%| 2,095500|  -0.5%| 1,942,600  -7.3%
[TRAVELLING ALONE 91,100 95900(  5.3% 89,700  -6.5% 96,700  7.8% 83,100 -14.1% 90,900  9.4% 95,500 5.1% 96,200 0.7%)
2 ADULTS 341,900 339,100  -0.8% 334,200  -1.4% 366,000  9.5% 359,000 -1.9%| 399,200 11.2%| 444,000  11.2%| 502,700  13.2%)
3 OR MORE ADULTS 179,100 184,800|  3.2% 176,600  -4.4% 170,700|  -3.3% 129,700 -24.0%|  172,300| 32.8%|  214,400|  24.4%|  189,400| -11.7%
[ALONE WITH CHILD(REN) 11,700 8,800| -24.8% 6,400| -27.3% 4,900| -23.4% 3,600| -26.5% 8,900| 147.2% 7.200|  -19.1% 11,500 59.7%
2 ADULTS WITH CHILD(REN) 124,800 106,200|  -14.9% 96,000  -9.6% 98,000(  21% 91,100( -7.0%| 104500\ 14.7%| 100500\  -3.8%| 113,600  13.0%
3 OR MORE ADULTS WITH
(CHILD(REN) 71,700 74,200(  3.5% 73,3300  -1.2% 80,100(  9.3% 63,400( -20.8% 73,700  16.2% 72,300 -1.9% 70,800 -2.1%)
[CHILD(REN) TRAVELLING
ALONE 1,000

Page 2 of 3




TOTAL PERSON-VISITS BY CANADIANS TO MINNESOTA, 2005 - 2012

Source: Statistics Canada

ok REVISED *** TOTAL PERSON-VISITS
2005 2006 |9%6Cho5-6 2007 |%Cho6-7 2008 [%Cho7-8 2009 [%Ch08-9 | 2010 [06Ch9-10| 2011 [06Ch10-11| 2012 |%6Chil-12

COUNTRIES OR STATES : 2,497,500 2,644,100  5.9%| 2,654,100  0.4%| 2778800  4.7%| 2,343,800 -15.7%| 2,956,500 26.1%| 3,029,300 2.5%| 2,927,000  -3.4%
MINNESOTA 2,497,500 2,644,100  5.9%| 2,654,100  0.4%| 2778800  4.7%| 2,343,800| -15.7%| 2,956,500 26.1%| 3,029,300 25%| 2,927,000  -3.4%
*** UNWEIGHTED RECORD

COUNTS ***
NUMBER OF VISIT RECORDS
SELECTED 3,222 3,709  15.1% 3,625 -2.3% 3,688 17% 3,934  6.7% 3901 -0.8% 4,099 5.1% 4,248 3.6%)
*** PERSON-VISIT WEIGHTED

AVERAGES ***
[AVERAGE PARTY SIZE 2.03 201 -1.0% 198 -15% 196 -1.0% 195  -0.5% 193  -1.0% 1.93 0.0% 192  -0.5%
AVERAGE VISIT DURATION
(NIGHTS) 0.67 0.56| -16.4% 057|  1.8% 0.56| -1.8% 062 10.7% 057 -8.1% 0.59 3.5% 0.64 8.5%)
[AVERAGE REPORTED
[SPENDING / VISIT (8) 81.82 94.14|  15.1% 104.57|  11.1% 10235 -2.1% 97.31|  -4.9% 109.99(  13.0% 111.67 1.5% 12275 9.9%)
AVERAGE REPORTED
SPENDING / NIGHT ($) 122.87 168.55|  37.2% 182.9 8.5% 181.79|  -0.6% 15745 -13.4% 193.68)  23.0% 189.01 -2.4% 191.13 1.1%)
FOOTNOTES :

1) THIS PROFILE USES P-
VISIT FOR WEIGHTING.

[SOURCE: STATISTICS CANADA
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